
F I N D  Y O U R S E L F  I N  T H E  C I R C L E 

-C-O-N-N-E-C-Tï 
has been a success. 
The response to the 
inaugural issue was 
terrific. We at the edi-
torial board would like 
to thank all of you for 
the appreciation and 
advice that you gave 
us. We would try to 
live up to the expecta-
tions of past and pre-
sent IMDRites and all 
well-wishers of IMDR. 
Emails from alumni all 
over the world have 
poured in wishing us 
the best for the ven-
ture. We are sorry that 
we could not respond 
to all of them immedi-
ately. The world over 
has been gripped by 
the cold wave. From 

Europe to India 
everyone has 
felt the cold. 
Pune too was 
not any differ-
ent as temper-
atures plum-
meted and the 
sweaters were 
out.  

The high-
light of these 
cold days in 
IMDR was the 
Lohri celebra-
tion. We have includ-
ed an account of the 
celebration in our is-
sue. Next we have 
included the accounts 
of IMDRites participat-
ing and winning vari-
ous business competi-
tions. We also had an 

alumnus on campus 
who gave us useful 
insights into the cor-
porate world. All this & 
much more inside. 

Happy  
-C-O-N-N-E-C-T-ing. 

 

 

¶ IMDR all set to introduce SAP for all courses. 

¶ Intra-college cricket tournament to be conducted in February  

¶ Admission process for the academic year 2010-11 in full swing 

¶ Convocation for 2007-09 batches on 13th March 2010. 
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In the second issue we have fea-
tured an interview of a past alumnus, Mr. 
Shashank Dangi an alumnus of IMDR. He 
did his DBM and MDBA from IMDR. He 
has worked with companies like Sandvik 
Asia and Festo. We had a brief email in-
terview with him and have presented his 

views here.  

 

 

1. Your initial experience as a fresh 
graduate 

I graduated in Mechanical En-
gineering from M. S. University of Ba-
roda in 1979 and started my career as 
an apprentice trainee with Sandvik 
Asia in Pune. The training in all the 
departments helped me to understand 
a little about how an industry functions. 
I had to start from understanding what 

is an "invoice". 

On the shop floor the workers 
were very experienced and loved to 
take freshers for a ride!! They took 
pride in saying " these engineers don't 
even know how the machine is operat-
ed."  I remember a worker once re-
moved the fuse and came telling me 
that the machine does not work. I 
asked for the machine manual and 
everyone started laughing! I started 
checking and finally found out the 
fault. It took me one hour or so but that 
was a learning for the workers who  
finally admitted that formal training 
does help. They knew only about the 
machines they operated, however  
 
 
 

 
we were taught to think logically to arrive at 

the desired result. 

I was sponsored by the  
company for the further education and that's 
how I ended up doing MDBA at IMDR. It was 
in part time. First two years we got a DBM 
and after putting in the third year the MDBA. 
It was tough to work and study. After one 
year it became even tougher when I joined 
marketing department because I had to miss 
the classes due to touring. A school class-
mate and close friend of mine, Chandrashek-
har Dhongde, who is at present Managing 
Director of BCL group of companies at Na-
sik, was also doing the same course with 
me. We had an understanding and used to 
plan tours in such a way that either of us 
would be present in the class and would 
write notes with a carbon sheet. No down-
loading from the website those days when 
we did not have the desktops. The comput-
ers we had were run with magnetic tapes on 
spools. Sandvik had one of the sophisticated 
computers from IBM main frames and occu-

pied place of the size of room of 40x40 ft. 

 

 

2. How did your IMDR days help you in 
your career 

The fundamentals of Marketing 
learnt at IMDR helped a great deal. IMDR 
had visiting faculty who were practicing man-
agers in the industry. Since we were also 
working in the industry it was relatively easi-
er to understand the concepts. PERT and 

Critical Path Analysis, project management  

ñThe 

fundamentals 

of Marketing 

learnt at 

IMDR helped 

a great deal.ò 

K-Y-A ð Know Your Alumni 

Shashank Dangi 

Name:- Shashank  Dangi 

 

Designation:- Head of Market-

ing Department ñ Festo 

 

Experience:- around 30 years 
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etc were being used as we learnt and it 
was a great experience. Final year pro-

ject too was a cakewalk!! 

 

 

3. Challenges faced in this industry 
and what you did to face them 

A lot of "oldies" were in our class and 
were doing MBA because their promo-
tions were held up. We thought we had 
taken the right decision to do it when we 
were young. Today my success in the 
industry is certainly due to my MBA. 
Leadership skills were learned at IMDR 
and were honed at Sandvik/SMW and 
now at Festo. I was lucky to be with the-
se great companies who laid emphasis 
on training their employees on a continu-

al basis to upgrade the skills. 

 

 

4. Suggestions for the present batch 
w.r.t. challenges they may face in the 
near future 

Keep learning throughout your life. The 
skills that we learn in the institutions get 
outdated over a period and we need to 
keep in touch with the subject by addi-
tional reading, attending seminars and 
going through training programmes. Fun-
damentals of Management may not 
change however the on the operating 
level the skills used will have to be mod-
ernised with the changing times. 

 

 

5. Current profile 

At Festo, presently I am heading the 
Marketing department reporting to the 

managing director.  I am also the  

Continued... 
 
corporate trainer for our country. Festo has 
international programmes of Train the 
Trainer where we are trained and then we 

pass on the training to the other managers. 

 

 

6. Anything else you would like to add. 

There is no substitute for  hard work. Avoid 
too many changes in the jobs which may 
not give you enough opportunity to learn. A 
message from the movie 3 idiots is won-
derful. Excel in what you like to do and suc-

cess will follow.  

All the best!!! 

ñThere is no substitute for hard work. Excel in what you like 

to do and success will follow.ò 
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We spent New Yearôs 
Eve at a barbeque 
party with friends and 
their kids.  There was 
music and bonhomie 
and loud conversation 

and laughter.  Suddenly 
the music stopped.. A 

guitar was being strummed 
and opening bars of the popu-
lar óEaglesô number óHotel Cali-

forniaô reached our ears.  Four 17 
year olds belted out this number ï their 

first óliveô performance!  40 some things looked 
on indulgently and joined in the chorus.  After all... this was 
the anthem of my generation.  That set me thinking.  What 
makes brand óEaglesô relevant to the youth of today?  Possi-
bly it evokes childhood memories and there are wonderful 
stories and events woven around this music.   Which brings 
me to a brand that has since faded but brings back wonderful 
memories of my childhood ï óAfghan Snowô reminds me of my 

grandmother and holidays spent at her sprawling house.  

So what do we mean by the adage óOld is Goldô in the context 
of a product or brand.  Is it something antiquated and valuable 
only as a collectorôs item?  Or is it something solidly reliable 
and valuable down the years?  One would tend to agree with 
the latter.  A ógoldenô brand is one, which stays with you 
through the years and becomes a part of your identity.  There 
are new stories and old ones and a brand thus inveigles itself 

into your life.   

 Your alma mater is always one such brand ï be it your 

school, college or B-school.  Letôs look at IMDRé 

There are shared stories.  Some stories alumni of different 
batches share might reflect the changing nature of the insti-
tute.  There are associations and anecdotes about teachers, 
which may not ring a bell with later batches.  But some things 
inspire a sense of déjà vu.  At IMDR the quadrangle is one 
such place.  Alumni like to just come and sit here, especially 
on weekends and holidays, to soak in the ambience and 
memories of days gone by.  Some say there is energy hereé
that it rejuvenates.  This is much the same emotion that wor-
shippers have towards a temple.  They feel it gives them sol-
ace.  But truly it is the worshippersô thoughts that make the 
place sacred.  Believers make a God.  For a while in the posi-
tive atmosphere of a place of worship, they transcend their 
weaknesses and start believing in themselves.  Thatôs what 
gives them strength.  The IMDR Quadrangle is just such a 

place.  Its magic is created by students and alumni.   

A lot has changed in IMDR and a lot remains unchanged.  
Fees are still modest.  This is in keeping with the ethos and 
values of the Founding Fathers of the Deccan Education So-
ciety, to which IMDR belongs, that education must be made 
affordable and become a means of socio-economic change.  
At IMDR we still believe that managers have to first of all be 

Guru-Cool 
Ring in the newé.and the old!  

humane.  That all managerial decisions, nay decisions in all 
spheres of life have to be a mixture of head and heart or we 
would all be no better than dry wooden statues.  The Process 
Lab, an activity that was initiated more than a decade ago is one 
step in this direction.  It helps students get in touch with their inner 
self and fosters relatedness with the world outside.  IMDR is also 
one of the few institutes in Pune to teach Humanities courses 

such as Sociology and Psychology in the 1st trimester.   

Activities on campus are largely student-led and ñConnectò is one 
such wonderful example.  Technology is making its presence felt 
on campus.  We are now a Wi-Fi Campus and there are LCDs for 
all the classrooms.  New courses such as SAP are on the anvil.  

Yet, chalk and talk has not gone out of fashion! 

So Brand IMDR is changing and taking in new things without 
giving up the old and valued inner core.  That is what builds trust 
and value for all stakeholder groups, be it alumni, industry, stu-
dents or faculty.  The institute enjoys the full support of Deccan 

Education Society as there is belief in all that IMDR stands for.   

I believe that IMDR is an idea that manifests itself through the 
IMDR community, comprising alumni, students and friends of 
IMDR.  In essence it is a humane, warm and down to earth place 
that is at the same time vibrant and alive.  This wonderful poem 
by James Henry Leigh Hunt, I believe, captures the essence of an 

IMDRite: 

 

Abou Ben Adhem (may his tribe increase!) 
Awoke one night from a deep dream of peace, 
And saw, within the moonlight in his room, 
Making it rich, and like a lily in bloom, 
An angel writing in a book of gold:ñ  
Exceeding peace had made Ben Adhem bold, 
And to the Presence in the room he said 
"What writest thou?"ñThe vision raised its head, 
And with a look made of all sweet accord, 
Answered "The names of those who love the Lord." 
"And is mine one?" said Abou. "Nay, not so," 
Replied the angel. Abou spoke more low, 
But cheerly still, and said "I pray thee, then, 
Write me as one that loves his 

fellow mené." 

 
Wish you all a Happy New Year! 

February 2010  

Prof. Giribala Dewasthale 

Sr. Faculty, Marketing 

 

http://www.poemhunter.com/poem/abou-ben-adhem/
http://www.poemhunter.com/poem/abou-ben-adhem/


DM-I students won a B-Plan 

Contest in the college-fest event óGraffitiò 

organized by SCIT, Hinjewadi. 

Students from PGDM-I ð Abhin 

Kainadath, Archana Patnaik, Hardik Pa-

daria, Jayadev Ramdas and Richa Ti-

wari participated in the contest, in which 

they presented a marketing and financial 

analysis of a company on the basis of 

information provided to them. The inter-

esting part is that the participation were 

given only 20 minutes to come up with a 

comprehensive plan. The participants 

made presentation to an elite 

panel of judges that also included 

the faculty of SCIT. IMDRites won 

even in this tiresome 20 minute round 

overcoming the stiff competition from 

t h e  s e l e c t e d  

10 teams.  

The participants said that win-

ning such competition gave them tre-

mendous confidence, and also helped 

them gain exposure of the scenario. 

The other participants were from PUM-

BA, SITM, Sinhagad institute. 

IMDR students win B-Plan Contest @ Symbiosis  

The girls were wearing traditional salwar 
kameez and boys were in kurtas. The 
director, Mr. Ajay Nagre and his family 
were the guests of honour. Everybody 
enjoyed the occasion. A professional dhol 

troupe was 
called in to add 
a more tradi-
tional appeal-
ing touch to 
the celebra-
tions. Refresh-
ments were 
later served to 

everyone. 

The festival 
proved to be a 
great occasion 

for sharing lighter moments among the 

present batch of IMDRites.  

Lohri is a festival usually celebrat-
ed in the north and especially in Punjab. It 
brings fortune, prosperity and happiness in 
their lives and wards off the evil. It is cele-
brated in the month of January. Our college 
is also celebrating this 
festival since last 
year. This year it was 
organised by the 
PGDHR-1 students in 
which all the students 
of IMDR participated. 
It was celebrated in 
the quadrangle by 
having a bonfire (holy 

flame).  

The celebra-
tion started at 7.30 
pm and ended at around 10 pm. During 
this time Punjabi songs were played and 
the students danced around the bonfire. 

LOHRI celebration @ IMDR 
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 Process Lab  

WASSUP @ IMDR 

The second stage of Process 
Labï the System Interface, 
was conducted successfully 
from Jan 4 to Jan 7 with 26 
students participating in the 
same. The facilitators includ-
ed Mr. Sambha Murthy, Ms. 
Reva Malik, Ms Pallavi Naik 
and Mr. R. Rajgopal, who 
had been a part of pioneering 

group. 

The groundwork for the se-
cond level was already done 
in the first Process Lab in the 

month of December. 

It is known that IMDR is one 
of the few institutes in India 
that conducts Process Lab 

since many years. 

Saraswati Pooja 

On 20th January  Saraswati Pooja 
was held at IMDR campus 
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Archana and Ishant from DM-I stood 

s eco nd  in  the  cas e  s tud y  

ñSUBHIKSHAò (write up and power 

point presentation). They competed with thir-

ty teams from different institutions like PUM-

BA, Symbiosis, Indira etc. 

 In the first round, the groups were asked to 

give a summary . After 1st round, eight teams 

were selected. These eight teams were 

asked to give  PowerPoint -presentation. 

Archana and Ishant were given a prize of Rs 

2000 along with the certificates. . 

òGET NOTICEDó,  says Mr. Anup Tapadia the founder of TOUCH MAGIX MEDIA PVT LTD 

DM students won 2nd prize @ I
2
IT 

Continued é 

A child prodigy, who at the age of 14 became the youngest professional to pass the Microsoft certifications and started his 

own venture at 16. 

Mr. Tapadia was on IMDR campus to ignite the fire of entrepreneurship in the budding entrepreneurs in the college. 

Since childhood he had a passion for origami and this love of his towards art made him won a contest organized by some 

Japanese company. At age of 16 he started his venture of manufacturing wireless mesh routers and licensing some high 

performance computing algorithms. He then went to university of California, San Diego to complete his masters immedi-

ately after his class 12th.There he worked with Qualcomm-the inventors of CDMA technology. Inspired by Tom cruise star-

rer ñ Minority reportò movie, he opened his another venture in January 2009 named TOUCH MAGIX PVT Ltd., which is 

now being  sponsored by COCA COLA  to run the games in the  gaming zone of Mac Donaldôs in Mumbai. His company 

has also recently organized a branding game for CASTROL and was also active in creating ads for the Oscar winner mov-

ie, Slumdog Millionaire. 

ñTo serve the customer we need to talk to themò is what Mr. Anup and his team believes in. Touch Magix has not only con-

jured the people around it but has also been successful in moulding their competitors in far fetched Israeli land  into their 

allies. All the students had a great time interacting with Mr. Anup as his words not only enriched our thoughts but also en-

visaged us to go ahead with our future plans.  
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IMDR , in the last 

two and half  

decades has had 

a large number of 

alumni who are 

immensely suc-

cessful, and keep-

ing in line with the 

IMDR spirit, are 

always willing to 

come back to the 

campus and 

share their experiences.  

One such experience sharing session was 

held on the 27th of January 2010, when 

one of our alumni Mr. Nitin Pradhan, of 

1983-85 batch visited the cam-

pus and addressed the present 

batch of IMDR students. He cur-

rently is the Chief Information Officer 

at the Department of Transportation in 

the Obama Administration. It is a matter 

of great honour for anyone to hold such a 

high position in the US administration, but 

this success needs a lot of hard work and 

sacrifice. Mr. Pradhan shared some valu-

able insights from the past 25 years of his 

professional career & encouraged stu-

dents to explore new options as well as 

to keep abreast with the current develop-

ments.  

On 1st February  2010, two IMDR students Hardik and Jayadev  

participated in the B-Plan competition at IIT Madras. Other teams included 

teams from other B-Schools like NITIE, SIBM, IFMR, etc. The plan was about 

Olympics 2020. IMDR stood 3rd in the competition beating several other B-

schools. IMDRites had already shined in the previous contest at IIT-Bombay. 

We hope IMDRites continue to succeed and conquer many more frontiers. 

Wassup @ IMDR 

IMDR @ IIT Madras 

On this pious 
occasion of 
Mahashivaratri, many 
greetings to all of 
you. May Lord Shiva 
shower on you his 
blessings with 
happiness, prosperity 
& peace. 

IMDR Excels In Sports Field   

Fran­aise! 

Bonjour!  

Knowing a foreign lan-
guage is always an asset 
in the corporate world. A 
few DM & HR students 
have joined  a French  
language course  at 
IMDR just like their batch 
mates in IT.  

Message from  
Editorial Board  

An Alumnus Comes Home  
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 football team reached the final in another 
inter college compe-
tition, DHRUV con-
ducted by PUMBA. 
In the finals IMDR 
faced tough compe-
tition and lost the 
match and stood 
2nd in the  competi-
tion. In both the 
competitions, a com-
bined team of IT,DM 

& HR students had gone to participate. 

On 30th January 2010, IMDR basketball 
team went to ISBM for 
inter college sports 
competition. IMDR 
played its first match 
against ISBM and beat 
them by 22-4. In the 
next match they beat 
PUMBA and they 
reached to the semi 
finals. However, in the 
semifinals they lost the 
match against Symbiosis. On the other 
hand,  IMDR  




